Pengaruh Social Influence, Performance Expectancy, Effort Expectancy, Facilitating Condition, Perceived Transaction Convenience, Perceived Transaction Speed terhadap Behavioural Intention to Use Mobile Payment OVO by Tanjaya, William
PENGARUH SOCIAL INFLUENCE, PERFORMANCE EXPECTANCY, 
EFFORT EXPECTANCY, FACILITATING CONDITION, PERCEIVED 
TRANSACTION CONVENIENCE, PERCEIVED TRANSACTION SPEED 























Diajukan sebagai salah satu syarat untuk memperoleh gelar Sarjana Ekonomi (S.E.) 
 
Nama : William Tanjaya 
 
NIM : 00000015983 
 
Fakultas : Bisnis 
 
Program Studi : Manajemen 
 
 






LEMBAR PENGESAHAN SKRIPSI 
 
PENGARUH SOCIAL INFLUENCE, PERFORMANCE EXPECTANCY, 
EFFORT EXPECTANCY, FACILITATING CONDITION, PERCEIVED 
TRANSACTION CONVENIENCE, PERCEIVED TRANSACTION SPEED 
TERHADAP BEHAVIOURAL INTENTION TO USE MOBILE PAYMENT OVO 
 
Disusun Oleh: 
Nama   : William Tanjaya 
NIM   : 00000015983 
Fakultas   : Bisnis 
Program Studi  : Manajemen 
 
Tangerang, 9 Juli 2020 






Thomas Dwi Susmantoro, S.T., M.S.M       Trihadi Pudiawan Erhan, S.E., M.S.E., C.P.M 
 














Pada saat ini perkembangan teknologi dan internet semakin maju dan terus 
berkembang dari tahun ketahun. Jumlah pengguna smartphone dan internet pun juga 
semangkin meningkat, sehingga aplikasi – aplikasi pembayaran mobile payment atau 
pembayaran elektronik pun bermunculan satu per satu. Salah satu aplikasi yang 
muncul di Indonesia untuk pembayaran mobile payment adalah OVO. Dengan 
menggunakan pembayaran mobile payment menggunakan OVO penggunanya pun 
bisa mendapatkan banyak keuntungan seperti mempercepat transaksi, mempermudah 
pembayaran tanpa menggunakan uang tunai. Namun, aplikasi OVO bukan merupakan 
satu – satunya aplikasi pembayaran mobile payment di Indonesia. Selain itu dilihat 
kompetitor pun mereka memiliki keunggulannya masing – masing. Sehingga peneliti 
ingin meneliti dari persepsi faktor kecepatan dan kenyamanan transaksi di 
pembayaran elektronik OVO, Oleh karena itu peneliti ingin meneliti untuk 
mengungkap efek dari perceived transaction convenience (PTC) dan perceived 
transaction speed (PTS) pada teori penerimaan dan penggunaan teknologi (UTAUT) 
dalam konteks pembayaran mobile payment pada niat penggunaan dari konsumen. 
 
Penelitian ini memiliki 6 hipotesis yang akan diuji, data yang didapat dalam 
penelitian ini adalah dengan mengumpulkan jawaban responden dengan kuisoner, 
data dianalisis dengan analisis regresi linear berganda. Dari hasil penelitian ini social 
influence (SI), performance expectancy (PE), perceived transaction convenience 
(PTC), perceived transaction speed (PTS) memiliki pengaruh positif terhadap 
behavioural intention (BI). Sedangkan, effort expectancy (EE) dan facilitating 
condition (FC) memiliki pengaruh negative terhadap behavioural intention (BI). 
 
Kata kunci: Unified theory of acceptance and use technology (UTAUT) , mobile 
payment , social influence , performance expectancy , effort expectancy , facilitating 







At this time the development of technology and the internet is more advanced 
and continues to grow from year to year. The number of smartphone and internet 
users has also increased, so that mobile payment applications or electronic payments 
have popped up one at a time. One application that appears in Indonesia for payment 
of mobile payments is OVO. By using mobile payment payments using OVO users can 
get a lot like increasing transactions, making payments easier without using cash. 
However, the OVO application is not the only mobile payment application in 
Indonesia. Besides that, even their competitors have their own advantages. OVO, 
therefore the researcher wants to examine to find out the effect of transaction 
convenience (PTC) and perceived transaction speed (PTS) on research on the theory 
of acceptance and use of technology (UTAUT) in the mobile payment payment 
relationship on intention to use from consumers. 
 
This study has 6 hypotheses to be approved, the data obtained in this study is 
to collect respondents' answers by questionnaire, the data are analyzed by linear 
multiple regression analysis. From the results of this study social influence (SI), 
performance expectations (PE), perceived convenience of transaction (PTC), 
perceived transaction speed (PTS) have a positive relationship with behavioral 
intention (BI). Meanwhile, business expectation (EE) and facilitating conditions (FC) 
have a negative influence on behavioral intention (BI). 
 
Keywords: Theory of acceptance and use of technology (UTAUT), mobile payments, 
social influence, performance expectations, effort expectations, conditions of 
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